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Authenticity: What Consumers Really Want

By James H. Gilmore

Harvard Business Review Press. Hardcover. Book Condition: New. Hardcover. 320 pages.
Dimensions: 9.4in. x 6.5in. x 1.3in.Contrived. Disingenuous. Phony. Inauthentic. Do your
customers use any of these words to describe what you sellor how you sell it If so, welcome to
the club. Inundated by fakes and sophisticated counterfeits, people increasingly see the world
in terms of real or fake. They would rather buy something real from someone genuine rather
than something fake from some phony. When deciding to buy, consumers judge an offerings
(and a companys) authenticity as much asif not more thanprice, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine Il argue that to trounce rivals companies
must grasp, manage, and excel at rendering authenticity. Through examples from a wide array
of industries as well as government, nonprofit, education, and religious sectors, the authors
show how to manage customers perception of authenticity by: recognizing how businesses fake
it; appealing to the five different genres of authenticity; charting how to be true to self and what
you say you are; and crafting and implementing business strategies for rendering authenticity.
The first to explore what authenticity really means for businesses and how companies can
approach it...
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Reviews

The most effective publication i ever go through. It really is writter in simple phrases and not hard to understand. | am just easily will get a satisfaction
oflooking at a written publication.
-- lla Pfeffer IV

Unquestionably, this is the greatest job by any author. It really is simplistic but shocks inside the fifty percent in the book. | am just pleased to inform
you that here is the greatest book i actually have go through within my own existence and could be he greatest ebook for at any time.
-- Elva Kemmer
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N You Are Not I: A Portrait of Paul Bowles
University of California Press. Hardcover. Book Condition: New. 0520211049 Never Read-12+ yearold Hardcover book with dust
jacket-may have light shelf or handling wear-has a price sticker or price written inside front or back cover-publishers mark-
Good Copy- I ship FAST with FREE...

Read Write Inc. Phonics: Blue Set 6 Non-Fiction 1 Save the Whale

Oxford University Press, United Kingdom, 2016. Paperback. Book Condition: New. 185 x 72 mm. Language: N/A. Brand New
Book. These decodable non-fiction books provide structured practice for children learning to read. Each set of books is
carefully levelled to match childrens growing...

You Are Free: Stories
Riverhead Books. PAPERBACK. Book Condition: New. 1594485070 SHIPS WITHIN 24 HOURS!! (SAME BUSINESS DAY) GREAT
BOOKI!L.

13 Things Rich People Won t Tell You: 325+ Tried-And-True Secrets to Building Your Fortune No Matter What
Your Salary (Hardback)

Reader s Digest Association, United States, 2013. Hardback. Book Condition: New. 231 x 160 mm. Language: English . Brand
New Book.Did you read about the janitorwho donated million dollars to his locallibrary? Do you everwatch inamazement...

Your Pregnancy for the Father to Be Everything You Need to Know about Pregnancy Childbirth and Getting
Ready for Your New Baby by Judith Schuler and Glade B Curtis 2003 Paperback
Book Condition: Brand New. Book Condition: Brand New.

Dog on It! - Everything You Need to Know about Life Is Right There at Your Feet
14 Hands Press, United States, 2013. Paperback. Book Condition: New. 198 x132 mm. Language: English . Brand New Book *****
Printon Demand *****.Have you evertold a little white lie? Ormaybe a biggerone thatwasn teven white?...
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