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FT Prentice Hall, 2000. Taschenbuch. Condition: Neu. Unbenutzte Restauflage Unbenutzt. Schnelle
Lieferung, Kartorwerpackung. Abzugsfahige Rechnung. Bei Mehrfachbestellung werden die
Versandkosten anteilig erstattet. - This comprehensive text covers all aspects of direct and
database marketing. Examining direct marketing within a wider context, the book explores issues
such as relationship marketing, customer loyalty and brand marketing. A focused direct marketing
text, this book marries the academic principles with the practicalities of the commercial world. 435
pp. Englisch.
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This type of publication is almost everything and helped me looking forward and much more. I am quite late in start reading this one, but better
then never. You wont really feel monotony at whenever you want of your own time (that's what catalogs are forrelating to if you ask me).
-- Prof. Buddy Leuschke

Basically no words to descube. It is filled with knowledge and wisdom I am just pleased to let you know that this is actually the greatest
publication i have read within my individual lifestyle and may be he best publication for at any time.
-- Prof. Ron Gaylord IT

Completely one of the best publication I actually have ever study. I really could comprehended almost everything out of this wiitten e
publication. Your daily life span will likely be change as soon as you total reading this publication.
-- Prof. Adolph Wisoky
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