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Grin Verlag  Aug  2011, 2011. Taschenbuch. Book Condition: Neu. 210x148x2 mm. This item is
printed on demand - Print on Demand Titel. - Seminar paper from the year 2010 in the subject
Business economics - Trade and Distribution, printed sing le-sided, g rade: -, Maastricht
University, lang uag e: Eng lish, abstract: The US automobile industry is a g ood example of an
olig opoly. It consists mainly of three major firms, General Motors (GM), Ford, and Chrysler. The
influence of this olig opoly can be seen in the prices and the development and introduction of
new car models into the American car market. Extensive work has been done on the field of
collusive behaviour in the US automobile market and moreover the introduction of the small car
in the 1950s shows how the firms collude when it comes to the introduction of a new car. 28 pp.
Eng lisch.
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This is an amazing  publication i actually have at any time g o throug h. It is actually rally interesting  throg h reading  throug h period. Its been developed
in an exceptionally straig htforward way which is merely following  i finished reading  throug h this publication where actually altered me, modify the
way in my opinion.
-- No a h P a d be rg       

This ebook is definitely not eBortless to g et started on reading  throug h but very fun to read throug h. it was actually writtern very perfectly and
valuable. I discovered this ebook from my dad and i sug g ested this book to understand.
-- Ka d e n Da ug he rty V        
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