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GRIN Verlag  GmbH, United States, 2014. Paperback. Book Condition: New. Auflag e.. 254 x 178 mm. Lang uag e: Eng lish . Brand New Book *****
Print on Demand *****.Seminar paper from the year 2011 in the subject Communications - Public Relations, Advertising , Marketing , Social
Media, g rade: 1.1, Central Queensland University, course: Advertising  Desig n Communication, lang uag e: Eng lish, comment: Grade has been
converted from Australian (29/30) to German (1.1), abstract: Advertising  is all about g etting  attention. One of the best ways of g etting  attention
throug h advertising  is adding  humour. When employed correctly, the power of humour is undeniable. Professional Advertising  (N/A) believes
that [t]he best ways to g et attention with advertising  are with strong  visuals, sex, powerful headlines, and humour. From all the types of
advertising  appeals, such as Emotional, Rational, Sex, Scarcity and Humour, [h]umour can be an excellent tool to catch the viewer s attention
and help in achieving  instant recall which can work well for the sale of the product. Humour can be used eJectively when it is related to some
benefit that the customer can derive without which the joke mig ht overpower the messag e (Ashwini, 2009). Humour is most eJective when it is
used to reinforce an existing  messag e, rather than simply adding  to it. Catanescu Tom (2001) maintain that [a]s previous research has
revealed. [their] study shows that humour is used more frequently in television commercials than print advertisements and so it is with this
acumen that g enerates the focus on television commercials. What humour achieves exactly can diJer from one advertiser to the next, but its
primary function seems to be about g etting  attention, reg ardless if it is g ood or bad attention. According  to a 1993 Journal of Marketing  study
that examined multinational effects of humour on advertising , humour is more likely to enhance recall, evaluation, and purchase intention...
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C la s s ific a tio n  a n d  S u b je c t In d e x o f M r.  M e lv i l  D e w e y ,  w ith  S o m e  M o d ific a tio n s  .C la s s ific a tio n  a n d  S u b je c t In d e x o f M r.  M e lv i l  D e w e y ,  w ith  S o m e  M o d ific a tio n s  .
Rarebooksclub.com, United States, 2013. Paperback. Book Condition: New. 246 x 189 mm. Language: English . Brand New Book
***** Print on Demand *****.This historic book may have numerous typos and missing text. Purchasers can usually...
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P re s c h o o l to  T h ird  G ra d eP re s c h o o l to  T h ird  G ra d e
Book Condition: Brand New. Book Condition: Brand New.
S a v e  B o o k »S a v e  B o o k »
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HarperCollins Publishers Inc, United States, 2016. Paperback. Book Condition: New. Reprint. 203 x 135 mm. Language: English .
Brand New Book. An international bestseller, Barbara Coloroso s groundbreaking and trusted guide on bullying-including
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