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GRIN Verlag . Paperback. Condition: New. This item is printed on demand. 28 pag es. Scholarly
Essay from the year 2009 in the subject Business economics - Marketing , Corporate
Communication, CRM, Market Research, g rade: 1, 3, Carl von Ossietzky University of Oldenburg ,
course: Intellectual Property, lang uag e: Eng lish, abstract: The Football World Cup ushers a
g ig antic marketing  machinery where particularly industries such as tourism, catering , culture
and media are hoping  to g ain massive revenues. Yet the commercialisation of this event does
not only bring  marketing  manag ers, but also lawyers on board, because the major part of the
earning s of those events are not formed by the ticket sales, but by the sponsorship money.
Since the 1980s, sport-sponsoring  has increased constantly, due to the fact that companies are
hoping  to g ain an considerable increase in publicity and corporate imag e benefits. Given the
hug e expenses, it is not surprising  that not only the org anisator of the Football World Cup,
namely the FIFA , but also the sponsors are long ing  for maximized exclusiveness of their
trademarkrig hts. Along  with this exclusiveness comes the concern about competition law
matters, which are also adressed under the behaviour of Strateg ic Branding . This paper will deal
with the problem of Strateg ic...
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This created publication is excellent. It g enerally does not price a lot of. You may like just how the writer create this pdf.
-- Jo  Kuhlm a n-- Jo  Kuhlm a n

Good electronic book and valuable one. Of course, it is actually perform, still an interesting  and amazing  literature. You may like how the author
publish this pdf.
-- Lis e tte  Schim m e l-- Lis e tte  Schim m e l
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