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N.W. Widener, United States, 2010. Paperback. Condition: New. 2nd. Lang uag e: Eng lish . Brand New Book ***** Print on Demand *****.Winner of
the Best Marketing  Books Award from Strateg y + Business Mag azine. There s a Big  Idea waiting  inside your brand that can make you #1. Find it
and shape it yourself or competitors and customers will do it for you. And we promise, you won t like the tag line. A few years back, a best seller
called Why Johnny Can t Read shocked the education establishment and revived the lost art of phonics. Now, Why Johnny Can t Brand blows
the lid oE the marketing  establishment by reviving  the lost art of the Big  Idea. According  to Bill Schley and Carl Nichols, Jr., modern branding  is
a daily choice between real, muscle-building  ideas and an immense smorg asbord of empty-caloried junk. The stakes are hug e, especially in a
world with 155 kinds of shampoo. So why do so many g ood companies choose wrong ? In fact, why do most fail to diEerentiate at all handing
what some call an unfair advantag e to the few who do? The surprising  answers, and the exclusive, eig ht-week prescription to fix it, are here in
Why Johnny Can t Brand. The secret is uncovering  your Dominant Selling  Idea (DSI) the one unifying  idea at the center of every brand before
you charg e ahead with advertising  or anything  else. The DSI is the thing  you do that s superlative, important, believable, memorable and
tang ible the diEerence that makes people want to buy you. It puts you in a categ ory of one. In the oIen funny, pag e-turning  style of two award-
winning , former Madison Avenue communicators, Schley and Nichols explain: 1.Why real branding  is the opposite of what you think 2. How
positioning  turns your brand asset from fool s...
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CreateSpace Independent Publishing Platform. Paperback. Book Condition: New. This item is printed on demand. Paperback.
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paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking number will be provided aIer
the shipment.Paperback. Pub Date: Unknown in Publisher: Qingdao Publishing List Price: 58.00 yuan Author: Publisher:...
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Oxford University Press, United Kingdom, 2016. Paperback. Book Condition: New. 205 x 74 mm. Language: N/A. Brand New
Book. These decodable non-fiction books provide structured practice for children learning to read. Each set of books...
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paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking number will be provided aIer
the shipment.Paperback. Pub Date :2012-02-01 Pages: 33 Publisher: Chemical Industry Press Welcome Our service and...
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CreateSpace Independent Publishing Platform. Paperback. Book Condition: New. This item is printed on demand. Paperback.
132 pages. Dimensions: 9.0in. x 6.0in. x 0.3in.LIMITED-TIME SPECIAL: Special Bonus Inside! Thats right. . . For a limited time...
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