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By Jella Pfeiffer

Physica Verlag  Dez 2011, 2011. Buch. Condition: Neu. Neuware - This book g ives
recommendations on which interactive decision aids to offer in webstores. Interactive decision
aids are tools that help online shoppers to compare and evaluate product information.
Consumers can, for instance, exclude products that do not meet certain criteria, they can
hig hlig ht certain information or they can assig n rating s of different kinds. Interactive decision
aids are important, because finding  the preferred product in a short amount of time increases
both the customers' satisfaction and, in turn, the sales volume.This book includes a detailed
description of decision aids, closely studies how decision aids are related to the decision
behavior of customers, and develops a comprehensive system of decision aids, which is very
flexible, increases both customer satisfaction and confidence, and can be used intuitively. The
close link between typical behaviors and the decision aids allows webstores to learn about
customers' decision-making  behavior by using  a simple click stream analysis. The book is
written in an easy-to-read style and provides both practical recommendations and knowledg e
about consumer behavior 248 pp. Eng lisch.
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Good electronic book and valuable one. It is one of the most incredible publication we have read throug h. It is extremely di=icult to leave it before
concluding , once you beg in to read the book.
-- Mrs . B rid g e tte  R a u MD-- Mrs . B rid g e tte  R a u MD

Merely no phrases to describe. Better then never, thoug h i am quite late in start reading  this one. Its been written in an extremely easy way which is
merely following  i finished reading  this publication throug h which in fact transformed me, chang e the way in my opinion.
-- P e d ro  R e nne r-- P e d ro  R e nne r
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