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Kog an Pag e Jun 2015, 2015. Taschenbuch. Condition: Neu. Neuware - Non-monetary incentives
and recog nition prog rammes are an area of employee motivation that is often overlooked. Yet,
as Fisher's book reveals, a strateg ic focus on non-cash rewards can g enerate sig nificant return
on investment in terms of employee eng ag ement, performance improvement and financial
results. In the present economic context, with companies pushing  to deliver more for less, it is a
particularly pertinent issue. Strateg ic Reward and Recog nition bring s tog ether theory and
practice to g uide HR professionals, consultants and senior leaders in developing  the most
effective prog rammes for their org anizations. It features examples of g ood practice from all over
the world, from different sectors and from both larg e and small org anizations, providing
coverag e of dig ital as well as in-person schemes. 258 pp. Eng lisch.
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R e vie ws  

Thoroug h g uide! Its this sort of very g ood study. Yes, it really is play, nonetheless an interesting  and amazing  literature. You may like the way the
blog g er create this ebook.
-- Da m e o n He tting e r        

It is g reat and fantastic. I could possibly comprehended every little thing  using  this published e publication. I found out this pdf from my i and dad
encourag ed this book to discover.
-- De s tini Mulle r    
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