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TV, Radio, Print & Internet I.K. International Publishing House Pvt. Ltd., 2004. Paperback. Book Condition: New. 14cm x
21.5cm. This book is unique in the sense that it deals not only with the key concepts of media
and journalism but also the related concepts originating from public relations, advertising,
marketing, time-selling, management, etc. that students need to know as part of their syllabus.
Over four thousand terms & concepts have been explained. This dictionary is designed to help
its users understand the nuances of the medium for which they are trained. Social science
students wanting to venture into media related research would find this dictionary useful.lt may
also serve as an effective tool for promoting better inter-departmental understanding within the
same media organization.
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This pdfis great It really is rally intriguing throgh studying time period. | am just quickly could possibly get a satisfaction ofreading a written pdf.
-- Roosevelt Braun

An exceptional ebook along with the typeface applied was intriguing to read. It is definitely simplistic but unexpected situations within the fifty percent
ofthe publication. You are going to like just how the writer publish this pdf
-- Adeline O'Kon
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