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By Mark Ing wer

Palg rave Macmillan. Hardcover. Condition: New. 252 pag es. In todays competitive and g lobal
marketplace, it is becoming  increasing ly essential for companies and brands to understand why
customers buyor dont buytheir products and services. Only by understanding  the whys can
companies g row their business and develop loyal customers. In Empathetic Marketing , Dr. Mark
Ing wer presents a g roundbreaking  approach to understanding  consumers core emotional
needs. This innovative book provides both the psycholog ical theory underlying  consumers
emotional needs, as well as concrete business examples that demonstrate the incredible
effectiveness of unleashing  the power of deeper needs and emotions for success in the
marketplace. Empathetic Marketing  shows how brands like NPR, Universal Studios, Nivea, and
Goog le perform in-depth analyses of their customers emotional reactions and harness the
power of deep psycholog ical insig hts to optimize their marketing  and brand strateg y. As the
founding  partner at Insig ht Consulting  Group, a g lobal marketing  and strateg y consultancy,
Mark Ing wer has conducted and analyzed countless in-depth studies of customers, from
neurolog ical data to in-field observational studies. Throug h his extensive experience he has
identified six basic emotional needs that every company must consider to fully impact and
motivate the customer. Empathetic Marketing  provides readers with a deeper understanding  of
customers core...
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Completely among  the best ebook I actually have possibly read. It can be rally fascinating  throg h reading  throug h period of time. I am very easily can
g et a pleasure of studying  a written ebook.
-- Mr. Anto ne  R o g a hn Sr.-- Mr. Anto ne  R o g a hn Sr.

This publication may be really worth a g o throug h, and a lot better than other. It really is full of knowledg e and wisdom Its been printed in an
exceptionally easy way in fact it is simply after i finished reading  this publication by which basically modified me, affect the way i really believe.
-- Tro y Die trich DDS-- Tro y Die trich DDS

D M C A  N o tic eD M C A  N o tic e  | T e rm sT e rm s

http://techno-pub.tech/empathetic-marketing-how-to-satisfy-the-6-core-e.html
http://techno-pub.tech/empathetic-marketing-how-to-satisfy-the-6-core-e.html
http://techno-pub.tech/dmca.html
http://techno-pub.tech/terms.html

	Empathetic Marketing: How to Satisfy the 6 Core Emotional Needs of Your Customers

